
Coalition to End TB in 
Los Angeles County

April 20th, 2022



Agenda

• Welcome and Introductions

• Updates

• Coalition Building and Mobilization: 
Open Discussion 

• Break

• World TB Day 2022 - Updates

• CDC LTBI Campaign - Updates

• Reminders

• Adjourn 1



Welcome!
•Sign in here: 

https://forms.office.com/Pages/ResponsePage.aspx?id=SHJZBzjqG0WKvqY4
7dusgdlj_TVrWgdPondjA_1rprFUOFlaRlNRVTRBNVAwVU00NkJMSlZZR1pZW
i4u  

•Please state your name and the organization 
you are representing in the chat box

• If able, we ask that you turn on your cameras 
for engagement
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https://forms.office.com/Pages/ResponsePage.aspx?id=SHJZBzjqG0WKvqY47dusgdlj_TVrWgdPondjA_1rprFUOFlaRlNRVTRBNVAwVU00NkJMSlZZR1pZWi4u
https://forms.office.com/Pages/ResponsePage.aspx?id=SHJZBzjqG0WKvqY47dusgdlj_TVrWgdPondjA_1rprFUOFlaRlNRVTRBNVAwVU00NkJMSlZZR1pZWi4u
https://forms.office.com/Pages/ResponsePage.aspx?id=SHJZBzjqG0WKvqY47dusgdlj_TVrWgdPondjA_1rprFUOFlaRlNRVTRBNVAwVU00NkJMSlZZR1pZWi4u


Icebreaker!

What is your favorite 
thing to cook/bake?

Add your response in 
the chat box
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Announcements
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National TB Controllers Association Conference: 
Register Now 

• Registration for in-person 
attendance at the 2022 
Joint NTCA-CTCA National 
TB Conference is now open

– When: May 23 – 26, 
2022 

– Where: Omni Rancho Las 
Palmas Hotel in Rancho 
Mirage, CA 

• For more information visit: 
https://www.tbcontrollers.
org/ntca-2/national-tb-
conference/ 5

https://www.tbcontrollers.org/ntca-2/national-tb-conference/
https://www.tbcontrollers.org/ntca-2/national-tb-conference/
https://www.tbcontrollers.org/ntca-2/national-tb-conference/


Organizational Updates
• Let us know what’s new at your organization

 (trainings events, resources, staff changes, etc.)
• UCLA

• Garfield Medical Center

• Kaiser

• We Are TB

• Asian Pacific Healthcare Venture

• Acessa labs

• Oxford-Immunotec

• Qiagen

• DPH Health educators/Community liaison PHNs

–Are there events you will be hosting or attending? 

–What resources and/or assistance may be needed from any of 
those represented here, can we provide a training/present? 
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LAC Coalition Brochure 
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Coalition Building & 
Mobilization 

• What would you like to gain out of this coalition? 

• Allocation of roles 

• Designer (new logo?, flyers, etc.) 

• Note taker 

• Co-facilitator 

• Event planner 

• Outreach coordinator 

• Social media (create accounts and maintenance) 

• Allocate an in-person location for meetings? 
Suggestions? 

• What topics are you interested in?
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Break 
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World TB Day 2022 Activities  
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Media Contact: media@ph.lacounty.gov - (213) 240-8144 

For Immediate Release: 
March 23, 2022 

On World Tuberculosis Day, Los Angeles County 
Reminds Residents and Communities At Risk for 

Tuberculosis to Get Tested and Treated 

LA County Reports Some of the Nation’s Highest Annual TB Case 

Numbers 

LOS ANGELES – With local landmarks lit up red tomorrow on World Tuberculosis Day 
Thursday, March 24, the Los Angeles County Department of Public Health (Public Health) 
encourages residents to get tested for tuberculosis (TB), a deadly disease that can be 
dormant—or latent—for many years. 

World TB Day is a global reminder to encourage residents and communities who are at 
elevated risk for TB, or who are experiencing symptoms, to get tested. Union Station in 
Downtown LA, and the entrance columns at Los Angeles International Airport, will be lit 
red to commemorate the day and serve as a ‘red alert.’ Public Health and the CDC 
encourage more Americans to learn about and recognize the disease and urge them to 
“Think. Test. Treat.” 

Tuberculosis is an airborne disease that spreads among people sharing the same air 
space. But for many people with a latent tuberculosis infection (LTBI), the TB germs are 
dormant in their body; the germs have not yet made them sick, and these people are not 
yet contagious. If the TB germs become active and multiply, the infection may lead to 
spread to others and serious illness or death. Testing is crucial to identify LTBI and to 
start early treatment to prevent the onset of tuberculosis disease. COVID-19 infections in 
TB patients and survivors also increases risk of death. 

In recent years, Los Angeles County has recorded some of the largest numbers of TB 
cases in the U.S. In 2020, 459 cases were reported, the highest in the nation, with higher 
case rates in Latinx, Asian, and Black multigenerational households. Additionally, 90% of 
County TB Cases were identified as Asian/Pacific Islander or Latinx. In recent years, the 
County also has reported outbreaks indicating local transmission among people 
experiencing homelessness and among individuals with substance abuse and HIV or who 
were incarcerated. 

However, after more than two pandemic years of stalled global travel and immigration, 
interrupted medical care, and other factors, accurate TB case numbers in LA County may 
not be fully known. COVID-19 likely disrupted patient TB diagnosis and treatment which 
may be why in 2021, County TB disease cases rose just 2.8% - to 470 reported cases. 

DPH Press News Release 

TB 2021 Fact Sheet 
Now available on our website! 

http://ph.lacounty.gov/tb/docs/TB2021Fa
ctSheet_2022-03-21.pdf 

http://ph.lacounty.gov/tb/docs/TB2021FactSheet_2022-03-21.pdf
http://ph.lacounty.gov/tb/docs/TB2021FactSheet_2022-03-21.pdf


World TB Day 2022
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Light up the World!

Union Station

LAX

Landmarks in 44 cities were lit up in red as countries 
around the world showed their support to the fight 
to end TB, including Azerbaijan, Australia, Canada, 
China, Kazakhstan, Romania, the USA, Zimbabwe, 
and many more.



WTBD Social 
Media Posts 

PSA’s posted on DPH 
social media platforms: 
Instagram and Facebook 
• What is TB? (Spanish) 

• Do you have signs of TB? 
(Spanish) 

• Are you at Risk for TB? 
(Spanish)

• The Fight Against TB: A 
History 



MLK Hospital Infectious 
Prevention Team MLK Physician Team 
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From left to right: Tiffany Chiu, Evanson Mukira, Marie Vallido, Daniel Chen, Dr. Eriko Masuda, 
Dr. Ellsworth Pryor, Dr. Maita Kuvhenguhwa, Dr. Erin Dizon 



Latent Tuberculosis 
Infection (LTBI)
Communications 
Campaign

April King-Todd. BSN, MPH

Nurse Manager, Tuberculosis Control Program



LTBI Campaign Goals

▪ Raise awareness about latent TB infection, risk, and the link 

between LTBI and TB disease

– Address misperceptions

– Decrease stigma

– Encourage testing and treatment

▪ Increase awareness of treatment for LTBI (especially shorter 
regimens)

▪ Encourage healthcare providers to test and treat LTBI among 
populations at risk



Campaign Parameters

▪ Audiences:
– People born in the Philippines and Vietnam (age 20-64 years old) who 

consume ethnic media occasionally/regularly

– Healthcare providers (primary care, family, or internal medicine providers, 
physician’s assistants, nurses, and patient educators) who serve populations at 
risk

– Paid media distribution in Seattle, WA and Los Angeles, CA

*Note all materials available nationally on CDC website
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Five large (red) hot spots 
marked census tracts with  
statistically significant 
clustering of Asian
TB cases (N=1,238) in 2015-
19. LA County cities & 
communities were labelled 
for reference. Statistical 
test used the Getis-Ord Gi* 
statistic.



Campaign concept: Think. Test. Treat TB.

▪ This concept addresses the ways in which 
people at risk minimize the existence of TB 
and fail to see it as a serious issue. 
Healthcare providers often don’t include 
testing and LTBI treatment during check-
ups.

▪ It will be critical for patients and providers 
alike to “check the box”

– Think about the risk factors and talk about TB

– Test for TB infection

– Treat LTBI to prevent the development of TB disease



Examples of Consumer Channels 

▪ Out of Home: supermarkets, shopping centers, clinics (using 
static, mobile, and digital signage)

▪ Social Media: Instagram and Facebook

▪ Digital Ads: display banners and video

▪ YouTube: video displayed on various devices

▪ TV: The Filipino Channel, Crossings TV, 

     Little Saigon

▪ Print: In-language publications
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LA Filipino  Route 2 Glendale
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LED truck
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Give away bags / swag
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LTBI Campaign Educational 
Material for the Community
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TB Flyer
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• To access materials, you can visit: https://www.cdc.gov/thinktesttreattb/ 

• Or through the DPH TB Control Program website:  
https://findtbresources.cdc.gov/ 

https://www.cdc.gov/thinktesttreattb/
https://findtbresources.cdc.gov/


LTBI Campaign Provider 
Materials
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Partner Toolkit
Partner outreach and toolkit with resources, materials and other 
customizable assets:
▪ Key messages
▪ Quotes from CDC, State, Local SMEs to be used in communication materials 

and/or media outreach
▪ Social media assets
▪ Newsletter / blog content
▪ Educational materials
▪ Campaign resources sheet 
▪ Co-signed letter from CDC, Local/State Health Departments, and other TB 

partners with more information on TB resources and about key partners 
(I.e., TEA, TB Centers of Excellence)



LAC Provider Toolkit

• LAC TB Risk Assessment

• Assessment algorithm for TB infection 

• IGRA’s frequently asked questions

• LTBI treatment regimens

• Choice of regimen for TB infection

• TB 2020 fact sheet

• CDC LTBI materials for patients and materials for 
providers
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Help us understand your needs for providing LTBI 
diagnosis and treatment
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Deadline to complete is April 29th

https://www.surveymonkey.com/r/TEANeedsAssessment2022 

https://www.surveymonkey.com/r/TEANeedsAssessment2022


Let us know if you need help building your 
capacity to diagnose and treat LTBI

• Community TB 101: in person, web based

•Medical consultations

• Education/Print materials

•Other 

• Contact: Kimberly Otello 213 745-0801
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Next steps

• Continue outreach to community and providers of the 
Vietnamese and Filipino population

–Distribute provider and community materials widely

• Link TBCP website to CDC website where materials are housed

–www.cdc.gov/thinktesttreattb

• Community Provider training

–Partnership with CDPH & TB Free

–Provider needs assessment survey

• Respond to training requests from places of worship and other 
sites

36

A

http://www.cdc.gov/thinktesttreattb


• Coalition to End TB- new partner engagement

–UCLA student volunteer from Filipino Association

–Providers

–Community Clinics 

• Share education resources with providers and community

• Share link to Provider toolkit

37

Next steps                   continued



This Photo by Unknown Author is licensed under CC BY-NC-ND
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• Leanna Allen (CDC)
• Cathy Miller (CDPH)
• Judith Thigpen
• Ayda Keshishian 
• Naty Bustos
• Shiarron Baker 
• Ashely Smith
• Elyse Ramussen
• Julie Higashi, MD
• Kimberly Otello and interns: 

Stephanie and Bryan
• Shameer Poonja

• Ramon Guevara

• Sophia Hsu & PHAP team

• Miguel Gonzalez and Gonzalo 
Vazquez

• Harjas Dhillon

• Nysa Taylor

• Jamie Li Cuan 

• Vivian Vu 

• Joysworth Eyitayo

Special thanks to:

http://evergreenleaf.blogspot.com/2013/04/my-first-blog-award-liebster.html
https://creativecommons.org/licenses/by-nc-nd/3.0/


Open Discussion/ New 
Ideas for 2022 - 2023
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Next Meeting 
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This Photo by Unknown Author is licensed under CC BY-NC-ND
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http://evergreenleaf.blogspot.com/2013/04/my-first-blog-award-liebster.html
https://creativecommons.org/licenses/by-nc-nd/3.0/
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